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PUNTA CANA

Where Luxury living meets legendary hospitality in the heart of the Caribbean!
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Vuelos Directos

America: The Hub of Global Connections | América: El Centro de Conexiones Globales
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DOMNGAN REPUBLC

White sandy beaches, turguoise waters, and perfect
weather make the Punta Cana the idegl destination
to invest and-enfoy

Playas de arena blanca, aguas turquesas y un clima
perfecto hacen de Punta Cona el destino ideal para
invertir y disfrutar.

Visitors in the last year
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Benefits of investing in Punta Cana | Beneficios de invertir en Punta Cana

Visitor origins
Origen de los visitantes

Premium destination | Destino Premium
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WHERE Luip “\?TKI;NG EETS LEGENDARY

HOSPITALITY IN THE HEART OF THE CARIBBEAN

Explore Punta Cang, an exclusive paradise in Explora Punto Cang, un paraiso exclusivo en
the Dominican Republic la Republica Dominicana

Punta Cana is more than a destination; it's a 'unta Cana es mas que un destino, es un

lifestyle that combines tranguility, luxury, and estilo ae vida gue combina tranquilidadg, lujo

entertainment in a paradisiacal setting. v entretenimiento en un entorno paradisiaco
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x Punta Cana Airport 02 Punta Cana Village 03 Blue Mall
10 min 8 min J min
04 City Place - Downtown %" La Vista - Punta Cana 06 Coco Bongo Punta Cana
| min ' 0 min 3 min
07 Supermarkets 08 Hospital 09 Cocotal Golf Course
2 min 7 min 10 min
10 Guzman Ariza Lawyers N Downtown Mall _ﬁ Melia Punta Cana Resorts
1T min & min 12 min
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ISE BY THE SEA

Punta Cana: Un paraiso junto al

Colden sands, crystal clear waters, and vibrant sunsets make
Punta Cana the perfect destination to relax and enjoy life by the

ocean.

Arenas doradas, aguas cristalinas y vibrantes atardeceres hacen de
Punta Cana el destino perfecto para relajarse y disfrutar de la vida

junto al oceano.
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BRANDED RESIDENGES
IN DOWNTOWN PUNTA CANA




//I/MK/ Class ot Covrses
A NATURAL OASIS IN THE HEART OF PUNTA CANA

Campos de Golf : Un Oasis Natural en el Corazon de Punta Cana

World Class Golf Courses, Punta Cana offers a tropical setting, professional
design, and unigue experiences for those who enjoy golf surrounded
by nature and tranquility in Bavaro.

Punta Cana ofrece un entorne tropical, disefio profesional y experiencias
unicas para gquienes disfrutan del golf rodeados de naturaleza vy
tranquilidad en Bavaro.
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- Master Plan

Apartment BI1-505

Metraje Estimado 133 m2

01. Parking/ Estacionamiento
02, Club House /CasaClub
03. Cym / Gimnasio

04. Pool / Piscina

05. Planters/ Jardineras

06. Private Rooftop / Terraza Privada
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- Master Plan
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Apartment B3

Metraje Estimado 126 m2

01. Parking / Estacionamiento
02, Club House / Casa Club

03. Cym / Gimnasio
04. Pool / Piscinag
05, Planters / Jardineras

LaVista
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- Master Plan

Apartment B3

Metraje Estimado 125 m2

01. Parking/ Estacionamiento
02, Club House /Casa Club
03. Cym/ Gimnasio

04. Pool / Piscina

05. Planters/ Jardineras
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Apartment B2-102

Metraje Estimado 85 m2

01. Parking/ Estacionamiento
02, Club House / Casa Club
03, Cym/ Gimnasio

04&. Private Poaol / Piscina Privada

05. Planters ) Jargdineras
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- Master Plan
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Apartment B1-40]
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Metraje Estimado 85 m2

01. Parking / Estacionamiento
02. Club House /Casa Club
03. Gy / Gimnasio

04&. Pool / Piscina

05, Planters/ Jardineras

La Vista
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- Master Plan
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Apartment B1-204

‘ Il |II Iil I-ll I

Metraje Estimado 50 m2

01. Parking / Estacionamiento
02. Club House [/ Casa Club
03. Gy / Gimnasio

04&. Pool / Piscina

05. Planters/ Jardineras
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LAKE E:E’DSSING PLAZA - Kissimmee, Florida

THE VUE AT BLUE LAKE - Deland, Florida
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BLISS Residences - Hutchinson Island, Florida
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WE HAVE BEEN HONORED TO BE PART AS A PERSON AND,OR AS A COMPANY VIA UNITED SHARES OF SOME OF THE
MOST ICONIC DEVELOPMENTS GLOBALLY, JUST TO NAME A FEW.

The Red Sea Development Company, "Red Sea Global *, a Public Investment Fund Subsidiary. One of the most ambitious developments in KSA offering Hyper lusury

andivxury branded and unbranded 454 residential urnes far Phase 1 and 675 units for Phase1a

Qatari Diar, a Qatar Investment Authority Subsidiary. Development of 28 square kilometers and includes four exclusive islands and 19 multi- purpose residential, mixed | | = ] _:+_F .l

use, eantertainment, and commearcial districts. A comprehensive arena with [eisure spots, residential buildimgs, commercial towers, avenues, and public Mannas as a part of
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45 projectsunder developrment or planning in Qatar and in 29 countries arcund the world with a combined value of over LIS%35 billicn
Dubai Lagoon Project- Dubai UAE the development spans seven zones across a 57m sq ft site and consists of 54 mid-rise buildings encircling two man-made lagoons

DAMAC Properties with huge and dwerse portfolio delivering iconic residential, commercial and Ieisure properties include two world-class master-planned golf
developments in Bubae
The First Group Dubai-UAE One of the first developers to identify the trermendous potential in providing private investors the opportunity to purchase hotel guestrooms,

suites, and-serviced apartments in our collection of upscale properties located in highly popular locations across Dubai
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Trusted by luxury Increases property value World-class management Loyalty program integration
travelers worldwide and demand and customer service and global exposure

.
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s a premium residential development
that is associated with a globally
recognized hospitality, fashion, or
lifestyle brand — such as a luxury hotel
group (like Ritz-Carlton, Four Seasons,
Melia or Mandarin OCriental) or a

prestigious designer label.

These residences are either directly
managed, co-developed, or exclusively
serviced by the brand, offering
homeowners not just a living space, but

a curated lifestyle  experience

associated with that brand’s wvalues,
reputation, and guality standards.
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OVERVIEW OF BRANDED REDIDENCES
CONCEPT AND BUSINESS MODEL

BRANDED RESIDENCES

Hotel Branded Residences are similar to normal residential
apartments, but differ in that they have an affiliation with a
hotel brand and offer services to end users [ investors,

These typically have the following features:

L=sually pnme residential products leveraging off the quality of the
haotel brand to create an aspirational product, reflecting luxury and
prestige

< Achieve sales prices above other prime non branded residential
developments.

< Onwners typically have the option to live in the residence year round or
by choice elect to enter the property into a rental pool, or In some
instances the unit mandatorily be part of a8 wider rental pool
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ADVANTAGES FOR THE BRAND,
M 4o 5s DEVELOPER AND OWNER

o

I A——

PUNTA CANA IS NOT JUST A TROPICAL PARADISE BUT |
A BOOMING INVESTMENT HOTSPOT. oo OwnER ADVANTAGES

Diversification of scheme con improve viability

Supsanor servicas and ameanilies
ciotian, perceived os 'safar’

Turnkey, quality fi

Suitable 1o loek up and laave

sphy home'.

Prodessionally manoged.
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RESIDENCES
PUNTA CANA

AFFILIATED BY MELIA

DEVELDIMED BY
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WWW.LAVISTAPUNTACANA.COM



